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MERCHANDISING TIPS  
FOR USED VEHICLES

Optimized Inventory Listings to Drive Even More  
Serious Car Shoppers from Your Virtual Lot Directly  
to Your Dealership Threshold

USE REAL PHOTOS  
AND VIDEOS

•	30+ photos

•	All four corners, driver and passenger side,    
plus head-on shots from front and rear, to 
mimic a 360-degree virtual walkaround

•	Entire dash and all rows of seats

•	Close-ups of driver controls, centre 
stack, door cards, and additional driver 
amenities/unique features

•	Wheel condition and tire tread depth

•	Engine bay, trunk, cargo compartment  
or pick-up bed

ONLINE SHOPPING TOOLS
•	Appointment / test drive booking

•	Chat and/or text message

•	Virtual trade-in valuation

•	Vehicle reservation

HIGHLIGHTS
•	An overall summary of your vehicle 

listing, generated through content in your 
description as well as features and options 
selected through your 1-SOURCE Inventory 
Management Console

BE DESCRIPTIVE
•	Highlight key features  

of the vehicle

•	Include a CARFAX Vehicle 
History Report

•	Disclose odometer  
reading on pre-owned 
inventory listings

•	Speak to available financing 
options, lease rates or OEM/
dealership incentives

•	Include a “Why Buy Here” 
statement

•	Mention any applicable 
dealership awards/
recognition

DEALERSHIP REVIEWS
•	Google Rating will appear for 3.5+ star rated dealerships

FINAL CHECK!
•	Preview your listing prior to posting it live. 

•	Make sure the listing is complete and accurate as missing 
information can turn shoppers away!

CAPTIVATE SHOPPERS
WITH A PRICE QUOTE

•	Capture the attention of car shoppers with a Tweet-like 
sentence to provide an explanation and context for the price 
of the vehicle upfront 

•	Include this 140-character sentence within square brackets at 
the very end of your description, (i.e., Affordable, low mileage, 
accident-free, single owner SUV perfect for all terrains!)

HIGHLIGHT KEY FEATURES
•	List out all the features and options available for the vehicle

PROMOTE THE VEHICLE’S CONDITION
•	Condition statements are automatically extracted from your 

listing description

•	Include key call-outs, such as, “One Owner”, “Accident-Free”, 
“Excellent Condition”, “Multi-Point Inspection”, etc.

BUILD CONSUMER TRUST
•	Build rapport, credibility and trust with car shoppers by 

speaking to the longevity of your operation, unique aspects of 
your dealership and more!

PRICE COMPETITIVELY
•	Provide transparent and fair pricing for consumers based on 

live market pricing guidance 

•	Competitively priced listings are acknowledged on AutoTrader.ca 
with “Good” and “Great” price badges

DID YOU KNOW?
A ‘Great Price’ badge lifts 

leads by 60%1

DID YOU KNOW?
Listings with more than  
11 photos enjoy 185% 

more leads2

Source: (1) AutoTrader.ca Data Warehouse, AutoTrader iQ 
Price Badge Analysis, 2021.  
(2) AutoTrader.ca Data Warehouse, January - July 2022. 
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MERCHANDISING TIPS  
FOR NEW VEHICLES

Provide Car Shoppers Everything They Need to  
Know About a Vehicle Upfront

USE REAL PHOTOS  
AND VIDEOS

•	30+ photos

•	All four corners, driver and passenger side,    
plus head-on shots from front and rear, to 
mimic a 360-degree virtual walkaround

•	Entire dash and all rows of seats

•	Close-ups of driver controls, centre 
stack, door cards, and additional driver 
amenities/unique features

•	Wheel condition and tire tread depth

•	Engine bay, trunk, cargo compartment or    
pick-up bed

ONLINE SHOPPING TOOLS
•	Appointment / test drive booking

•	Chat and/or text message

•	Virtual trade-in valuation

•	Vehicle reservation

INCLUDE TWO PRICES
•	Disclose your price as well as MSRP

HIGHLIGHTS
•	An overall summary of your vehicle 

listing, generated through content in your 
description as well as features and options 
selected through your 1-SOURCE Inventory 
Management Console

DID YOU KNOW?
A ‘Great Price’ badge  

lifts leads by 60%1

DID YOU KNOW?
Listings with more than 
11 photos enjoy 185% 

more leads2

BE DESCRIPTIVE
•	Highlight key features of the vehicle

•	Speak to available financing options,  
lease rates or OEM/dealership incentives

•	Include a “Why Buy Here” statement

•	Mention any applicable dealership 
awards/recognition

DEALERSHIP REVIEWS
•	Google Rating will appear for  

3.5+ star rated dealerships

FINAL CHECK!
•	Preview your listing prior to  

posting it live.  
 

•	Make sure the listing is 
complete and accurate as 
missing information can 
turn shoppers away!

Source: (1) AutoTrader.ca Data Warehouse, AutoTrader iQ Price Badge 
Analysis, 2021. (2) AutoTrader.ca Data Warehouse, January - July 2022. 
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MERCHANDISING 
CHECKLIST

Key Aspects of an Optimized Vehicle Listing

Source: (1) AutoTrader.ca Data Warehouse, AutoTrader iQ Price Badge Analysis, 2021. (2) AutoTrader.ca Data Warehouse, January - July 2022. 

PRICE
Conduct pricing research of comparable listings

Price competitively to ensure alignment to 
consumer prioritization when shopping for a car

Your price as well as MSRP should be included 
on new vehicle listings

Competitive pricing will increase your chances of 
“Good” and “Great” price badges applying to your 
inventory listings on AutoTrader.ca

DESCRIPTION
Highlight key features of the vehicle

Include a “Why Buy Here” statement

Disclose odometer reading on pre-owned 
inventory listings

Include a CARFAX Vehicle History Report

Speak to available financing options, lease rates 
or OEM/dealership incentives

Include customer reviews and awards

Google Rating will appear for 3.5+ star  
rated dealerships

FEATURES & 
SPECIFICATIONS

Include key call-outs, such as “One Owner”, 
“Accident Free”, etc.

PHOTOS & VIDEOS
Upload 30, or more, quality photos to each listing

Cover multiple angles, to mimic a 360-degree 
virtual walk-around in the photo carousel

Your price as well as MSRP should be included 
on new vehicle listings

Capture ample interior and exterior shots, 
including all four corners, front and back, driver 
and passenger side, headlights, wheels, tire 
tread depth, fender and trunk badges, entire 
dashboard, centre console, climate controls, 
infotainment, all rows of seats, trunk or pick-up 
bed, cargo compartment, and engine bay

When possible, include a video of the vehicle

Capture visuals of key selling features

Wide and close-up shots are recommended
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